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F
our P

erceptions of the M
arket

I think that the m
arket needs m

ore of entertainm
ent, som

ething that fits each group, things 
that children enjoy such as video gam

es, enjoym
ent for teenagers cause food products are only for 

parents who do grocery shopping. A
lso it should be less serious, should close later in the day 

because som
e people are busy during that tim

e. It seem
s like people are busy with nothing and 

always in a hurry here. 
- C

hantal

To day is m
y first tim

e at the K
itchener m

arket.  I see m
any different things that I have 

never seen in the superm
arket.  H

ere the m
arkets are so organized.  They pile food up neatly. 

Then have the prices on their food.  A
t hom

e we haggle over the prices.  If we only have  $4 
and som

e thing is $5, we can work som
ething out.  “O

kay, you can have these flowers and 
vegetables for the am

ount you have. 
- C

hance
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There is a sm
all fruit in m

y country.  It's round, sm
all, brown and seem

s like an orange, the 
oranges in the m

arket rem
ind m

e of that fruit. It shows m
e that I m

iss m
y country and the 

food there, but there are new things to try there.

I kind of like the m
arket place because when your going to buy som

e kind of food you can 
first ask to try it and see if you like it or not.  I like the place because you can buy things for 
less, and you can buy less things too.  But in m

y country m
arket there is a group of food and 

if you want to buy that kind of food you have to buy everything in the group of that food. 
- A

ngelic
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