What details do you know about your

customers... age, sex, income, geographical area,
buying attitudes, buying habits?

List the answers for each customer segment:
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segmentation
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This activity is all about identifying the different
types of customer who may be interested in the
benefits offered by your products and services.

Being able to segment your customers into
roughly homogeneous groups jeans that you can
then be much more specific in how you
communicate with them i.e. text messages may
suit a customer segment with a young
demographic profile but probably isn't appropriate

if you want to communicate with OAPs. Hepus
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Where does this get us?

Once you've identified your customer segments
you are also in a better position to review the
particular cluster of benefits of interest to the
segment and to use these in the marketing
communications.
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Have a think about what more you need to know
about your customers in order to know where to
find them the newspapers they read, the places

they shop. The reason for needing to know this is (wayy
that if you were going to place an advert you'd 031 abessaw JnoA Huleb JueIs 03 suolIeRdIUNWIWOD
want to know that you were placing it in a paper Bunexlew ayj pJojje ued noA *o9°1 Ijqissadde

or magazine that was read by your customer
segments (otherwise its just an expensive
scattergun!).
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By now you should start to see the connections ASOW B3 3 SIUBLIBIS La1um (2
between the features and benefits and the ésplebbe| unoA ale oym ‘sidydope Alles pue
customer segments. These connections will get slojeAouul INOA ale ataym **aAlnd uopdope (T
stronger as you undertake the other activities so
that by the end of the day you have a whole and
(hopefully) clear picture of your customer
landscape.
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List your customer types below:
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